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Marketing: The Core 6e meets the needs of a wide spectrum of facultyâ€•from professors who just

want a solid textbook and a few key supplements, to those seeking a top-notch integrated digital

program. Marketing: The Core's focus on decision making through extended examples, cases, and

videos involving real people making real marketing decisions is only further bolstered by the author

team's innovative pedagogical approach which stems from decades of classroom, college, and

university experiences. Marketing: The Core's accessible, conversational writing style engages

students through active learning techniques, while vivid descriptions of businesses, marketing

professionals, and entrepreneursâ€•through cases, exercises, and testimonialsâ€•allow students to

personalize marketing and identify possible career interests. Marketing: The Core is available

through McGraw-Hill ConnectÂ®, a subscription-based learning service accessible online through

personal computer or tablet. A subscription to Connect includes the following:â€¢ SmartBookÂ® - an

adaptive digital version of the course textbook that personalizes the reading experience based on

how well students are learning the content.â€¢ Access to homework assignments, quizzes, syllabus,

notes, reminders, and other important files for the course. Auto-graded assignments in Connect

Marketing include iSeeIt! concept animations, video cases, and other application exercises that

challenge students to apply concepts. Contact your Learning Technology Representative for a

complete list of assignments by chapter and learning outcome.â€¢ Progress dashboards that quickly

show students how they are performing on assignments, with tips for improvement.â€¢ The option to

purchase (for a small fee) a print version of the book. This binder-ready, loose-leaf version includes

free shipping.Complete system requirements to use Connect can be found here.
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Steven W. Hartley is Professor of Marketing in the Daniels College of Business at the University of

Denver. He holds Bachelor of Mechanical Engineering, M.B.A., and Ph.D. degrees from the

University of Minnesota. Dr. Hartley was formerly the chair of the Department of Marketing at the

University of Denver, and has taught at the University of Colorado, the University of Minnesota, and

in several executive development programs. His teaching interests include principles of marketing,

marketing research, and marketing planning. Dr. Hartley's research has appeared in many leading

marketing publications. He is an active consultant to several prominent U.S. corporations and is

active in many professional organizations including the American Marketing Association, the

Academy of Marketing Science, and the Marketing Educators' Association.Roger A. Kerin is the

Harold C. Simmons Distinguished Professor of Marketing at the Edwin L. Cox School of Business,

Southern Methodist University in Dallas, Texas. Professor Kerin holds a B.A. (magna cum laude),

M.B.A., and Ph.D. from the University of Minnesota. His teaching and research interests lie in

marketing planning and strategy, product management, financial aspects of marketing, and

marketing research. Professor Kerin is a frequent participant in executive development programs

and is also an active consultant on matters of marketing planning and strategy. Professor Kerin has

published and authored several texts and many articles on marketing. He also serves on numerous

journal editorial review boards and is currently a member of the Board of Governors of the Academy

of Marketing Science.

Came in right when I needed it, and I use it everyday so thank you

Like new condition with damage on spine side of cover. I really enjoyed this book and recommend it

to anyone seeking to learn more about marketing.

Book was in excellent condition for my college son

In excellent shape!

I received a book in great shape, brand new! Awesome

Just fine



This was a gift .for my grandson. He was pleased to receive it.

Great books full of information!
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